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About our Client
King’s Worcester - The King’s Foundation

King’s Worcester is an exciting and rewarding community in which to work and I am 
thrilled that you have recognised that by making an application to join us. Our ethos is 
to combine a profound appreciation of our heritage with a sharp appetite for 
educational innovation and a vigorous enthusiasm for the co-curricular provision which
lies at the heart of schools like ours. But central to everything is our friendly atmosphere 
and excellent relationships between staff and pupils.

We are all shaped by our environment and at King’s we are truly grateful for the 
beautiful environment in which we live and work. The King’s Foundation in Worcester is a 
community of three schools: King’s Senior and our two Prep Schools, King’s St Alban’s and 

King’s Hawford. In the Senior School we currently educate approximately 880 pupils aged 11 - 18 in our beautiful 
city centre campus; at King’s St Alban’s, circa 170 pupils aged 2 - 11 enjoy sharing our extensive facilities on the 
same site. King’s Hawford educates around 240 pupils aged 2 - 11 and is situated just north of the city in rural 
Worcestershire (four miles from the city centre campus). There is one governing body for all three Schools.

I’m looking for a Head of Alumni and Business Development who is a creative, forward thinker with energy, drive 
and outstanding interpersonal skills.

If this is you then I look forward to meeting you in the months ahead, and – if successful – can’t wait to work 
with you in the years to come.

Gareth Doodes
Headmaster and CEO of The King’s School, Worcester 

This is an exciting new position at the King’s School for a candidate with the right skills 
and experience.

Central to the role is the establishment and maximisation of new income streams to 
supplement fee income and to help fund capital projects.

Equally important is leadership of a well-established Development Trust and its 
committed Board of Trustees; the Head of Alumni and Business Development, with the 
help of Trustees, builds close and warm relationships with the Old Vigornian, parental 
and wider King’s community to raise money primarily for life-changing bursaries at the 

King’s School. This should prove to be an especially rewarding aspect to what is a wide-ranging role offering 
great opportunity for creative and imaginative initiatives.

Georgina Mason
Director of Finance and Business Development



The Role
Head of Alumni and Business Development

Key Areas of Responsibility

The primary responsibility of this exciting new role of Head of Alumni and Business Development is to establish, 
develop and maintain relationships throughout the King’s Community. This includes:

• Building and supporting relationships with the King’s parent body and local businesses, as well as a 
 wider network, to enrich the King’s community and invigorate the commercial activities of the Foundation.

• Leading and managing fundraising to support the Foundation’s strategic objectives and ambitions for 
 bursary funding and major capital projects. The Head of Alumni and Business Development will also have 
 management and leadership responsibility for alumni relations, including an annual programme of 
 alumni events.

Line Management and Key Line Management Responsibilities

The Head of Alumni and Business Development will report directly to the Director of Finance and Business 
Development and work alongside the Headmaster and CEO of the Foundation. The Head of Alumni and Business 
Development will also have a communication line to the Chairman of The King’s School Worcester Development 
Trust.

The Head of Alumni and Business Development will have line management responsibility for the Alumni 
Co-ordinator and the Business Development Co-ordinator.

They will work proactively with Finance, Estates, Marketing and Catering Teams to ensure that all events are 
effectively costed, marketed, and delivered.

Main duties and responsibilities

Strategy and Planning

• In conjunction with the Headmaster and the Director of Finance and Business Development, determine a 
 clear strategic direction and drive ambitious, achievable targets for all income streams, aligned to the 
 Foundation’s vision, mission, and strategic goals.

• Support the vision and strategy of the Foundation and attend such meetings as are required.



Role & Responsibilities
• Develop, implement, and report on a programme of fundraising mechanisms, including major 
 gifts, individual donations, annual giving, sponsorship and legacies.

• Alongside the Director of Finance and Business Development, produce and implement a strategy 
 to build non-fee income through expanding the commercial enterprise of the Foundation.

• Organise, promote and take budget responsibility for events both on and off site.

• Produce financial and administrative reports as required (for the Headmaster, Trustees and
 Director of Finance and Business Development).

• Create communications materials which will further increase awareness of the causes, mission  
 and goals of the Foundation.

• Engage potential donors and sponsors by using the Foundation as a marketing tool.

• Keep up to date with developments in fundraising, charity law and other relevant legislation, 
 refreshing skills as necessary.

• Ensure all activities of the department are compliant with the Foundation’s policies and 
 guidelines with regards to storage and use of personal data collected, the Data Protection 
 Regulations 2018 and UK GDPR.

• Supervise all other administrative duties of the Development Office as required.

Build Relationships – Donors
• Identify, cultivate, and build effective relationships with major donors or High Net Worth 
 Individuals (HNWI) prospects, both in the UK and overseas.

• Liaise with the Headmaster, Director of Finance and Business Development and Trustees to 
 develop relationships with prospects and donors as appropriate.

• Identify and implement short-term and long-term giving strategies, including budget 
 requirements and income growth projections.

• Ensure that all fundraising activities are conducted with propriety and in accordance with 
 charity and fiscal law.

• Participate in and organise high profile events to develop strong relations and build our parent 
 and alumni network.

• Establish and manage meaningful relationships with HNWI, leading to transformative gifts
 to support the Foundation with funding for bursaries and capital development projects.

• Direct and co-ordinate web-based fundraising activities, such as online auctions to donation websites.

• Research fundraising opportunities and write grant applications to charitable trusts or statutory bodies.

• Recruit, organise and inspire volunteers.



Role & Responsibilities (Cont.)
Alumni Relations
• Plan, implement and promote the overall alumni relations strategy for former pupils, across all 
 age ranges, as well as former staff and parents.

• Cultivate meaningful direct relationships with the Old Vigornian community to enable King’s to 
 benefit from their influence, contacts, expertise, voluntary help and financial support.

• Build our international networks of alumni and parents.

• Devise, budget, and then organise, manage and supervise in-person alumni events to provide 
 social and networking opportunities, relationship building and fundraising leads across both the 
 two Prep Schools and the Senior School. (This will include some weekend and evening working 
 and potentially some travel).

• Devise and implement strategies to increase the number of former pupils and supporters about 
 whom information is held.

• Act as the focus-point for news and updates about alumni within the Foundation, encouraging all 
 King’s staff to share news and communications and promote good alumni relations.

• Ensure all communications including the Connect magazine, Vigornian and all social media posts  
 support the vision and strategy of the Foundation.

• Ensure all follow-ups are timely and professional.

Business Development – Commercial Activities
• Demonstrate success in diversifying revenue streams and building non-fee income to 10% of 
 income, through developing a plan which includes measures to maximise commercial returns 
 from the Foundation’s estate and projects.

• Develop and maximise new income streams which are supportive of the ethos of the Foundation, 
 and prepare proposals for consideration by the Leadership Team on new areas into which the 
 Foundation could look to diversify its activities.

• Use the brand and reputation of the Foundation in an appropriate way to support profitable 
 ancillary operations.

• Identify, cultivate and build effective relationships with parents and local businesses to build a 
 network that can be used to expand our commercial offering.

• Develop the Foundation’s commercial offering through effective use of the Foundation’s existing facilities.

• Review and understand the Foundation’s current relationships and partners and look to capitalise further 
 on the letting of the Foundation’s assets.

• Take budget responsibility for events and lettings organised as part of the commercial activities of the 
 Foundation, producing draft profitability plans for discussion with the Director of Finance and Business 
 Development.



Essential

• Excellent interpersonal skills, including an ability to operate with confidence at a strategic level and when 
 dealing with people of all levels of seniority.

• An ability to think proactively, self-motivate and use initiative, as well as a real drive to achieve 
 demonstrable progress in this role.

• The ability to lead and motivate individuals and groups.

• A team player with creative flair and excellent written and verbal communication skills.

• Proven track record of developing and implementing income generation strategies.

• A natural willingness and interest in the Foundation; prepared to ‘roll up sleeves’ in an emergency.

Personal Competencies/Skills

• Personal integrity, honesty, energy and stamina.

• Enthusiasm, dedication and a sense of humour.

• Be diplomatic, sensitive and persuasive.

• Commitment to the King’s mission and values.

• Willingness to be visibly engaged in the daily life of the Foundation.

Relevant Experience/Knowledge
and Technical Competencies



Remuneration Package & Benefits
Location: 
You will be primarily based at the School’s city centre campus.

Compensation: 
Development salary: up to £50,000 per annum supplemented by an attractive benefits package.

How to Apply
Caithness Consulting has been appointed by King’s School, Worcester to conduct this search on their behalf. 
We pride ourselves on our candidate centred approach and welcome initial confidential discussions with 
potential candidates before deciding to apply.

Should you wish to do so, please contact Eilish to arrange a convenient time. Alternatively, please submit a 
copy of your CV to Eilish along with a one page covering letter outlining why you believe you are a good fit 
for this role.

We will review your details and respond as soon as we can.

Closing Date: midnight 8th May 2022
Interview Date: Week beginning 16th May, t.b.c
However, we reserve the right to interview suitable skilled and experienced candidates on an on-going basis. 
Therefore, we would encourage you to find out more about this opportunity as soon as possible.

A full job and person specification, plus other documents of interest are available to download from the 
vacancy page on our website. www.caithnessconsulting.co.uk

Eilish McDowell and Peter Caithness
will be the Consultants who will lead on this role

Contact details - Eilish:
     Phone: +44 (0)7720 249200 or +44 (0)1382 522919
     E-mail: eilish@caithnessconsulting.co.uk

Contact details - Peter:
     Phone: +44 (0)7803 513056 or +44 (0)1382 522919
     E-mail: peter@caithnessconsulting.co.uk



Our professional integrity underpins and informs everything 
that we do individually and as a company.

As the world of recruitment becomes ever more reliant on 
technology and while we embrace these benefits, we never 
forget that we are in a “People Business” and People matter.

www.caithnessconsulting.co.uk
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